It is not all about mating: Attractiveness predicts partner value across multiple relationship domains.
An account of the "beauty premium" based only on mating motivations overlooks adaptationist models of social valuation that have broader explanatory power. We suggest a broader approach based on evolved preferences for attractive partners in multiple cooperative domains (not just mating), which accounts for many observations of attractiveness-based preferential treatment more comfortably than does the target article's mating-specific account.